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You listen to Internet-Only radio while working...

86%
\ 4

To hear your favorite
songs

67%
_

To have the ability to skip
songs

50%
) 4

To discover what are the

12%
ad

To discover new songs

65"

To hear a type of music
that is not on AM/FM
radio

36%

For news and information

%
Q

To create “radio stations”
based on your favorite
songs or artists

60%
I

To hear music without
personalities or DJs

39%
”

To find out about things

going on/in your
community

31%
*

For personalities and DJs
along with the music

popular songs

34% 32Y%
o ®

For talk radio/reports talk
radio hosts

To know that you will be
informed if major news
breaks

(Base: Ever listen to Internet-Only Radio while working; n=291)

Think about the Internet-Only radio stations you listen to while
working...how often do you stream those radio stations in other locations,
such as at-home or on vacation?

Never

n Frequently
Sometimes

(Base: Ever listen to Internet-Only Radio while working; n=291)

In a typical week, how many different Internet-Only radio stations do you
listen to while working?

1 station

Mean:
2 stations 31% 3 stations
3 stations
4 stations @P) @ @
5 stations

(Base: Ever listen to Internet-Only Radio while working; n=291)

The kind of music you mostly listen to while working is:

69% 23% 8%
v I ®

Your favorite kind of A kind of music that is not You do not listen to music
music your favorite but you while working
choose to or have to
listen to it while working

(Base: Ever listen to any kind of audio while working; n=736)

Which one of the following types of music do you...

m |isten to most while working?
m think is the best to listen to while working?

13%
Classic Rock Hip-hop/Rap
. . 14% .
Top 40/Hit Music 13% Oldies
. 2% L.
Rock (Alternative, Christian

Hard Rock, Indie, etc)

Country Dance/Electronic/EDM
R&B I
& 9% Jazz
9% . .
Soft Rock Spanish/Latin
Classical E 10% Other

m (Base: Ever listen to music while working; n=678)

B (Base: Ever listen to any kind of audio while working; n=736)

Research Target:

Gender Age

Q o

46% 54%

249
% 230 23%

18-24 25-34 35-44 45-54 55-64 65+

Ethnicity Employment

White 66%

Hispanic/Latino

African-American

8"% 19% Part-time

Asian

Other

Full-time

(Sample: n=1043 online respondents age 18+, employed full-time or part-time)



